
The EITC and CTC are already the nation’s largest

poverty reduction strategies. During 2020, 25 million

eligible workers and families received benefits

from the EITC and more than 13 million people

received the CTC. The ARPA expansion of these tax

credits means that millions more families—those who

have historically been left out or only received minimal

benefit—are now eligible. If implemented to reach all

eligible families, the policy would directly address

previous structural racism in the tax code by ensuring

that large numbers of Black and Latinx children whose

families were previously excluded (due to their parents

earning too little to qualify under prior law) receive

access to these vital financial resources.

Overview

Millions of people are working hard and still struggle to

make ends meet. Working families living in poverty need

immediate relief and ongoing support. The Earned Income

Tax Credit (EITC) and the Child Tax Credit (CTC) put

money back into the pockets of families with low

income, which helps them buy groceries, pay utility bills,

and buy school supplies today—and helps them create

opportunity for the next generation by accessing additional

education and training, securing reliable transportation, and

saving for their children’s education.

With the passage of the American Rescue Plan Act (ARPA),

significant funding could be coming to families in

communities across this country. These funds—which have

the potential to reduce child poverty by 50%–dwarf

the amount that charitable foundations can give out in grants

to address poverty. The opportunity for funders is to identify

our value-add. How can we build on the work of grantee

partners and fill gaps to leverage federal funds to impact

millions of families, particularly people who have been

marginalized, excluded or disadvantaged? Helping families

access the CTC and EITC provides a meaningful opportunity

for philanthropy to capitalize on their role as a community

leader to share information, bring trusted community

partners together, and to leverage modest investments for

significantly greater good.

Where are the families 

most likely to be left out?

According to the Treasury Department, as many as 2.3

million children might miss out on benefits because

their families did not file income taxes in 2019 or 2020.

Many of these families earned too little to file a tax return

and thus have the most to gain from the expanded CTC.

Visit the Tax Policy Center’s “heat map” to see where

children in these families are most likely to live, and where

you as a community foundation leader can target your and

grantee partner efforts.

 

Community Foundations Can Increase Impact

Seizing the Moment: 

Strategies for Community Foundations to Ensure

Families Access the Improved Federal CTC and EITC

 

Putting money back into the pockets of families with low

income helps them to thrive and has a positive impact in a

variety of areas such as food security, improved health

outcomes and a better quality of life.

The EITC & CTC are the nation's 

largest poverty reduction strategies.
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https://www.taxpolicycenter.org/feature/where-are-families-most-risk-missing-out-expanded-child-tax-credit


Increase Awareness Among Trusted Messengers- Support outreach and awareness efforts, especially

those that are building cross-issue bridges.For example: between early childhood providers, diaper banks,

homeless shelters, health care providers, immigrant service providers, faith-based groups, or food banks and

those working on tax credit awareness. 

Sample Strategy: Identify grantee partners serving hardest to reach members of your community and make

sure they are aware of and have access to outreach materials and are developing an outreach strategy.

Build on Successful Outreach Infrastructure- Identify your existing outreach infrastructure and support

enhanced capacity for those key partners to engage in outreach and assistance efforts. 

Sample Strategy: Re-energize your Census Complete Count Committee (or voter registration, ACA

enrollment coalition, etc.) to build on successful efforts to reach the hardest to reach communities. Get that

group back together to develop a “Complete Outreach” plan.

Build Capacity of Helpers and Navigators- Helping families enroll is a critical element of success. This can

take the form of ensuring that trusted messengers know how to access the enrollment portal and can trouble-

shoot basic questions and/or connect community members to national systems of technical support.

Sample Strategy: Identify where community members most likely to be non-filers go for information (for

example, a mutual aid organization serving refugee and immigrant communities) and ensure that these front-

line helpers have the information and training necessary to answer basic questions and get additional help for

families wanting to enroll. 

Given the state of our economy, the economic impact of the pandemic and systemic racial and gender inequity, this

is an especially important time for funders to engage community partners in raising awareness of these benefits and

the tax credit expansion. While many families will receive the CTC automatically, the hardest to reach families –

those who do not usually file taxes, have complex family situations, are in mixed immigration status households –

may not know about or how to access these potentially life-changing benefits.

Support Outreach and Enrollment
Many families will not know they are eligible and will not fill out needed paperwork to receive the credits. In the

near-term, we need to focus on targeted outreach and engagement strategies.

Sample Strategies for Community Foundations

Support Data and Story Collection- While some grantee

partners have already built this capacity, additional resources may

be necessary to help community partners gather stories and prepare

communications materials that highlight family experience.

Sample Strategy: Provide funding for grantee partners to

bolster their communications capacity to gather and elevate the

stories of families receiving the CTC and EITC to local media and

opinion leaders.

Encourage Storytelling to 

Support Outreach and Secure Expansions
Critical to the success of any on-the-ground outreach effort is word of

mouth, especially testimony from peers. Supporting families receiving

the CTC and EITC to tell their own stories, as well as gathering and

sharing these stories, can help break down barriers among families who

are not yet enrolled. Amplifying the story of how these credits improve

family economic security can also bolster efforts to ensure the

expansions and improvements are made permanent.
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Build Capacity Among Free Tax Preparation Efforts- Identify who among your partners provides tax

preparation services and engage in a conversation about gaps and needs. 

Sample Strategy: Convene grantee partners and other community partners to develop a tax preparation

asset and needs map for your area. Support them develop a strategy to expand access and fill gaps in

service, building on the outreach efforts that helped to connect families to the credits.

Prepare for Tax Time
While families are receiving the advanced CTC now, they will need to reconcile the credits received as part of

their tax filing in early 2022. Further, the EITC expansions in the ARPA will come at tax time 2022. More families

than ever will need help getting their taxes done in high-quality, free, and non-predatory settings.



Ready to Get Started?

Need additional ideas or resources? 

Contact Ami Nagle at ami@eitcfunders.org

 

There are many resources being developed to help community partners connect

families to the credits. These represent a sampling that you can use and share.

 

General Tax Credits Information

Overview and funder resources (EITC Funders Network)

GetCTC.org (Code for America ’s basic information on CTC)

 

How to access tax credit benefits general overview (National

Women ’s Law Center)

Key messages, outreach and social media (GMMB)

Customizable Flyer in English, Spanish, Arabic, Chinese,

French, Vietnamese (Center on Budget and Policy Priorities)

“How to Apply for the CTC” Video (Shah Family Foundation)

 

Outreach & Enrollment

Navigator Resources (Code for America)

Navigator Training (Center on Budget and Policy Priorities)

Mobile Friendly Filing Tool in English and Spanish (Code for

America)

Information for Helpers & Navigators

Toolkit for Building Power Through Personal Stories (The

ARC)

Storytelling & Communication

Find locations for free tax preparation (IRS)

Free Tax Preparation

https://eitcfunders.org/focus-areas/equity-and-the-tax-code/american-rescue-plan-resources/resources-for-community-foundations/
http://www.getctc.org/
https://nwlc.org/wp-content/uploads/2021/05/TwoPagerTaxFS-1.pdf
https://thesocialpresskit.com/ctcoutreach
https://docs.google.com/document/d/1RJQNsn6AMvZVqDNCTnKdb2pCqmfnYjgi82FGKm-Usig/edit
https://www.youtube.com/watch?v=tkPsxYrlgxA&ab_channel=ShahFamilyFoundation
https://www.notion.so/GetCTC-org-Navigator-Resources-47bd79cc43034fa181e4f54d2131a4b2
https://www.taxoutreach.org/blog/training-becoming-a-ctc-navigator-and-non-filer-portal-walk-through/
http://www.getctc.org/en
http://www.getctc.org/en
https://thearc.org/wp-content/uploads/forchapters/Story-Toolkit-Final.pdf
https://irs.treasury.gov/freetaxprep/
https://thearc.org/wp-content/uploads/forchapters/Story-Toolkit-Final.pdf

